
The above logo reflects a thoughtful, minimal, and professional approach, fitting well with the brand's 

positioning.
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The Icon

The Logo 1

The central shape is abstract, with a geometric and symmetrical form. It resembles a stylized four-pointed star 

and compass, which suggest guidance, direction, and clarity, which are key attributes for an advisory firm. 

The shape also forms an enclosed diamond within, creating a focal point that imply focus, precision, and a 

holistic approach to problem-solving. The symbol’s clean lines and simplicity make it appear modern and 

professional, lending a sense of trustworthiness and sophistication. 

We opted for the color blue which is often associated with trust, reliability, and intelligence, to reflect the 

desirable qualities of an advisory firm.

Brand Message

This logo aligns well with the identity of an advisory firm, focusing on clarity, trust, and direction. The simplicity 

and symmetry make it memorable and distinct without being flashy. 

Our goal was to create a visual identity that reinforces confidence in Farringdon Advisory as a competent and 

reliable partner. The minimal design avoids any overly intricate or decorative elements, keeping the focus on 

professionalism and e�iciency, qualities that appeal to clients seeking advisory services.



This logo is clean and minimal, which suits an advisory firm aiming to convey professionalism, trust, and clarity.

We used dark navy blue and a warm reddish-orange, navy blue traditionally conveys trust, professionalism, and 

authority. The reddish orange adds warmth and a hint of energy, which to make the brand feel more 

approachable.
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The Icon

The Logo 2

The icon features a stylized, abstract form inside a top rounded rectangle, the bottom designed to emphasize a 

solidified foundation. 

The intersecting diagonal lines within this shape resemble a bridge & sca�olding, which are symbolic of 

support, stability, and connection.The use of diagonals aims to introduce a sense of movement and dynamism, 

suggesting a forward-thinking, proactive approach to problem-solving.

Brand Message

The logo’s minimalistic, structured design conveys stability, professionalism, and reliability. The icon suggests 

that Farringdon Advisory serves as a connector and support system for its clients, helping them reach their 

goals. 

Together with the font and color scheme, the logo positions the brand as both trustworthy and approachable, 

suited to o�ering guidance in complex matters.
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